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WAVE: We Are Voices of Ecology

Podcast Starter Kit — A Beginner's Guide to
Talking About the Planet

This guide is designed for beginners who
want to start their own podcast focusing
on environmental and sustainability
topics — from local ecological challenges
to global climate issues.

As part of the WAVE (We Are Voices of
Ecology) project, this guide brings
together the collective experience of our
partner organizations — Tavo Europa,
Asociatia Romania in Tranzitie, Biovilla
Sustentabilidade, ECOLISE (the
European Network for Community-Led
Initiatives on Climate Change and
Sustainability) and Pangea Youth
Association - who have collaborated
throughout the project to explore how
podcasting can be used as a tool for
youth engagement and environmental
storytelling.

One of WAVE's main activities involved
creating podcasts with young activists,
discussing climate change,
sustainability, and ecological action. This
guide reflects the lessons learned along
the way — from technical skills and
storytelling techniques to the challenges
and successes of turning environmental
ideas into audio stories.

Beyond sharing knowledge, the purpose
of this guide is to encourage and
promote podcasting as a form of
environmental communication and
sustainable action. It aims to inform,
inspire, and support you on your journey
to creating your own podcast — one that
gives voice to the planet and those who
care for it.

"If we take care of nature, nature
will take care of us."
- Sir David Attenborough

Together, We Are the Voices of Ecology,

The WAVE Youth Ambassadors & Coordinators
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Project WAVE

This project brings together five partner
organizations from Romania, Lithuania,
Portugal, Turkey, and Belgium, united by
a commitment to combat climate
change, promote environmental
sustainability, and give young people a
voice in their communities. Young
people will be actively involved in
planning, promoting, and implementing
local green initiatives, becoming agents
of sustainable change.

A key element of the project is the
Podcast for Youth by Youth, where
participants will learn to create and
share podcasts over ten months,
supported by workshops on social media
and digital tools to maximize visibility.
The Podcast Starters Kit and project
manual will guide youth and youth
workers through creative methods,
team roles, and ecological storytelling.

All activities prioritise sustainability,
from low-carbon travel to
environmentally conscious project
planning. By producing podcasts, videos,
and manuals, and sharing experiences
across countries, participants will gain
the skills, confidence, and knowledge to
drive local environmental action.

| -~

AIM: Empower youth to actively
engage in sustainable living through
digital tools and local initiatives.

Objectives:

1.Train 30 youth workers in
sustainability, digital tools,
and youth engagement.

2.Support 150 young people
in promoting sustainable
lifestyles.

3.Facilitate the creation of
podcasts on environmental
topics.

4.Increase awareness of
climate action and youth
participation across partner
communities.

This project strengthens international
collaboration, builds youth leadership
in environmental issues, and creates
practical, replicable tools for
sustainability education across Europe.




Partner organisations

ART - Asociatia Romania in Tranzitie

Asociatia Romania in Tranzitie (ART) is a Romanian NGO founded in 2009 within
the national Transition Town Movement, dedicated to promoting community-
led projects focused on sustainable development and social innovation. As part
of the global Transition Towns Network since 2014, ART supports local initiatives
that strengthen resilience and environmental awareness across more than 13
Romanian cities. Its work spans community empowerment, social
entrepreneurship, education for social change, and international collaboration.
ART actively contributes to European projects such as Erasmus+ Strategic
Partnerships and the EU-funded SPARK initiative, fostering climate justice and
youth engagement. With a dynamic team of staff, project collaborators, and
volunteers, ART continues to nurture sustainable communities and inspire

grassroots transformation throughout Romania and beyond.




Biovilla Sustentabilidade

Biovilla is a sustainability cooperative in Portugal with over twelve years of
experience in social entrepreneurship and environmental innovation. Located in
the heart of the Serra da Arrabida Natural Park, Biovilla promotes sustainability
through education, eco-tourism, organic farming, and consultancy for NGOs and
businesses. As a hub for learning and experimentation, it has hosted numerous
EU-funded training programs and youth activities focused on sustainability,
conscious living, and social innovation, reaching more than 1,000 young
participants annually. Recognized nationally for its impact, Biovilla has been
awarded for its contribution to Sustainable Development Goal 12 and continues
to collaborate with universities and international partners on sustainability
projects. Guided by an expert multidisciplinary team, Biovilla stands as a model
for regenerative living, empowering communities and young people to build a
more sustainable and mindful future.

The WAVE Arrabida Podcast:

Podcast

The WAVE Arrabida Podcast

WAVE - We Are Voices of Ecology



https://open.spotify.com/show/6Y2tT3B2m7sVoSatz39d8l?si=529f778194504ad9
https://open.spotify.com/show/6Y2tT3B2m7sVoSatz39d8l?si=529f778194504ad9
https://open.spotify.com/show/6Y2tT3B2m7sVoSatz39d8l?si=529f778194504ad9

ECOLISE

ECOLISE (the European Network for Community-Led Initiatives on Climate
Change and Sustainability) was founded in 2014 to promote a unified, Europe-
wide agenda for community-led action toward sustainable and regenerative
societies. Bringing together 50 member organizations from 18 EU Member States
and beyond, ECOLISE connects global networks such as the Transition Network,
Global Ecovillage Network, the Permaculture movement, and ICLEI Its mission is
to empower local communities, facilitate knowledge exchange, and showcase
innovative examples of low-carbon living and ecological resilience. Through
flagship initiatives like the Regenerative Communities Fund, the European Day of
Sustainable Communities, and EU-funded projects such as Funding Fairer
Futures, ECOLISE strengthens collaboration among changemakers across Europe.
Supported by a team of experts, staff, and volunteers, the organisation continues
to lead transformative projects and advocacy efforts for a more sustainable,
inclusive, and community-driven future.

ECOLISE WAVE podcasts:

Podcast

We Are Voices of Ecology

WAVE




Pangea Youth Association

Pangea Youth Association was founded in February 2020 by three academics from
Ege University with over two decades of experience in education and youth work,
united by their passion for volunteering and non-formal learning. Established
during the pandemic, the association quickly adapted to online environments,
supporting young people and disadvantaged groups through digital education,
mental health initiatives, and creative online workshops. Today, Pangea brings
together a dedicated team of youth workers and volunteers who organize non-
formal education programs, intercultural activities, and community actions that
engage more than 150 young people each month. Guided by the motto “Uniting
the world, in harmony,” Pangea promotes inclusion and lifelong learning, working
with local youth, university students, and refugees to foster personal growth and
social cohesion. Through Erasmus+ collaborations, training courses, and youth
exchanges, the organization continues to empower young people to take initiative,
learn, and lead positive change in their communities.

PangeaTalks Podcasts:
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Tavo Europa

Tavo Europa is a Lithuanian learning organization that brings together trainers,
youth workers, policy makers, experts, and volunteers to create civic initiatives with a
strong European dimension and local community impact. The organization is
committed to combating environmental irresponsibility and increasing youth
engagement in ecological and sustainability-focused activities. Believing that active
participation is key to environmental improvement, Tavo Europa works to inform,
motivate, and equip young people with the tools needed to become agents of
change.

Ilts programs emphasize ecological awareness, inclusion, and community
empowerment, particularly supporting youth with fewer opportunities. Through
workshops, local projects, and international collaborations, Tavo Europa fosters
environmental responsibility and inspires young people to build a more sustainable
future.

Tavo Europa Wave Podcasts:

Wave Podcasts

Tavo Eurcpa
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Understanding podcasts

At its core, a podcast is an episodic series of audio (or sometimes video-enhanced)
content, released on a consistent schedule: weekly, daily, monthly, or irregularly. This
format allows listeners to engage with each episode independently, making podcasts
a flexible and accessible medium.

Each episode usually follows a familiar structure:

An introductory segment

The main content, often divided into recurring sections or themes

An outro or closing message

Occasionally, guest speakers, depending on the episode's topic or theme

Podcast episodes are hosted online, typically through dedicated podcast-hosting
platforms. These platforms handle the uploading, storage, and distribution of episodes
through RSS feeds, making the podcast accessible on major apps. This combination of
episodic structure, web-based hosting, and RSS-driven distribution defines the
modern podcast.

<2 LINK » Learn more: What is a podcast?

Within the WAVE Project, podcasting is more than just a communication tool - it's a
platform for youth voices. Our podcasts serve as an outlet to fulfill one of our key goals:
empowering young people to share their experiences, opinions, and stories as they
navigate life in the context of climate change and sustainability.

Understanding this podcasting kit

The internet is filled with countless tutorials, how-to articles, videos, and even podcasts
that aim to help beginners launch their own podcasting journey. While those
resources can be useful, this podcasting kit offers something different.

Unlike standard online guides, this kit is built on real-world experience: lessons learned
through trial, error, and success by a team of young people, educators, ambassadors
and guests who have created, recorded, published, and promoted podcasts. It draws
from the personal insights and hands-on knowledge gathered across five partner
countries: Portugal, Romania, Turkey, Lithuania, and Belgium.
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https://www.youtube.com/watch?v=gVNOAWDrXP4

All the content and reflections within this kit were developed during the project
period from April 2024 to April 2026. While the tools and technologies mentioned may
evolve over time, the core principles of podcasting remain the same. Understanding
your audience, preparing meaningful content, thinking creatively, spotting potential,
and respecting legal and ethical boundaries are timeless skills.

We invite you to treat this kit not as a step-by-step manual, but as a source of
inspiration and practical guidance, shaped by real experiences. Learn with us — from
our mistakes, our wins, and everything in between.

Podcasting: Trends, Growth, and Direction

Podcasting continues to evolve as a dynamic medium for storytelling, education, and
connection. According to podcaststatistics.com, listeners now spend an average of 7
hours per week engaging with their favourite shows — nearly one hour per day. This
reflects the growing role of podcasts as an integral part of many people's daily
routines.

In Western Europe, an estimated 30.9% of internet users regularly listen to podcasts as
of 2024, with projections suggesting this figure will rise to 32.4% by 2026. This steady
growth highlights the increasing need for on-demand audio content across the
region.

Research from Edison underscores the cultural importance of audio, particularly
among Generation Z (Gen Z) as an active medium. For this audience, audio has
become more than entertainment — it is a means of identity formation, reflection, and
emotional coping in a complex world. Notably, 63% of Gen Z respondents in the cited
research report that audio helps them navigate difficult times by coping with daily
issues and offering a sense of escape. This highlights the importance of authenticity:
younger listeners engage more deeply with content that feels genuine and
contextually relevant, and they quickly disengage from messaging that feels overly
commercial or insincere.

While the most popular podcast genres focus on entertainment, such as comedy,
culture, and storytelling, there is an increasing crossover between entertainment and
education. Many podcasts blend discussions with different opinions and perspectives -
sharing knowledge, raising awareness about social, economic and environmental
issues, and creating spaces for dialogue among differences.
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Within Lithuania, around 69% of the population is expected to engage with digital
audio platforms by the end of 2025, equivalent to nearly 1.8 million users by 2030. This
high level of user engagement reflects the growing integration of streaming and
podcast platforms into everyday media habits (Statista, 2025). The podcast scene in
Portugal is thriving, with the latest figures from PodScope, confirming this growth. In
May 2025, downloads reached a new peak for the year at 18.5 million, representing a
60% increase from April. In Belgium, 38% of the population listened to a podcast in the
past month, continuing the strong momentum observed in 2023 (Mediafin, 2023).
Meanwhile, in Turkey, user penetration is projected to reach 53.97% in 2025 (Statista,
2025), highlighting the ongoing expansion of podcast audiences across Europe.
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The European podcast market has grown considerably in recent years, driven by the
shift toward on-demand media consumption. Podcasts now represent a wide
spectrum of topics - from entertainment and news to education and lifestyle,
appealing to listeners who seek both information and inspiration.

Educational podcasts are a growing sector, covering subjects such as science, history,

technology, language learning, and in the particular case - sustainability. They
combine accessibility with expert-led information and topics, offering listeners an
inclusive way to expand their knowledge.

Altogether, podcasting in Europe reflects a rich and evolving landscape, where
diverse content, authenticity, and accessibility converge to turn listening into an
active, meaningful experience, often leading to real-life change.

As the number of podcast listeners continues to grow, podcasts are increasingly
becoming a part of non-formal education. They offer a dynamic exchange of
knowledge and ideas—not only through listening and consuming content but also by
empowering individuals to become creators and producers themselves.
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One of the main goals of this kit is to make non-formal education more engaging and
accessible—especially through online content creation. It also aims to promote self-
expression and learning through podcasting, with a focus on sustainability education,
which is a critical part of today’s global agenda.

This guide is specifically designed to help you create podcasts on topics such as
climate change, sustainability, green transportation, responsible consumption, and
other related themes.

While many are driven by passion and creativity, the technical and strategic aspects of
podcasting are often overlooked. This guide provides a practical, professional
framework to support your journey—from idea development to production. We cover
essential elements, including concept creation, equipment, public speaking,
recording, post-production, marketing, and important ethical considerations.

By sharing lessons we've learned along the way, this guide will help you structure your
ideas and bring your podcast to life with purpose and impact.

14



1. Foundations of Podcasting
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Purpose, audience, and defining your
podcast identity

Branding is not decoration, but
orientation. Before you get lost in
titles, logos and colours and cover
art, think about your identity: What
feeling should people have when
they hear your intro or see your
cover art? What feeling do | want
my podcast to give?

Maybe it's warmth. Maybe it's
urgency. Maybe it's curiosity or
delight or community. Regardless,
your first branding choices don't
need to define your podcast
forever. They simply need to give
you a home base, a title you believe
in, a visual that feels like yours, and
maybe a short elevator sentence
that reminds you why you're doing
this in the first place.

N\

o~ —

|

Your first branding choices don't need to be perfect, they will evolve as your
podcast evolves. Think of early branding as a map sketched in pencil, not ink.
Something you can reshape later. Something that guides you without limiting
you. This is preparation not through aesthetics, but through intention.

Backup plans: recording on multiple devices, cloud storage, and file safety
Backup safety habits (recording on multiple devices, cloud storage, file safety,

etc.)
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Preparing your recording environment

First of all, when starting your podcast,
bear in mind that there is no perfect
room, only rooms that you learn to
work with. Your recording space is less
about aesthetics and more about how
it sounds. Before you think about
studio foam or expensive panels, try
this small experiment: clap in the
room. If you hear a quick, sharp repeat
of the sound, that's echo. If it lingers
and feels like it's swimming around
you, that's a reverb.

If the environment around you is
messy (street noise, neighbours,
echoes or sounds that are part of the
landscape), instead of fighting it
accept it as a collaborator. Some soft
surfaces like carpets, cushions, curtains,
even hanging clothes can make a
bigger difference than any tech
accessory.

Also, all of these create a more intimate
acoustic environment than just walls.

This is also when you decide whether
your podcast will be audio-only or
video-based. Each one comes with
different needs and different energies.
If it's audio-only, you can record almost
anywhere and focus entirely on sound.
You can try in a closet, a living room,
even a car. If it's a video podcast, the
space becomes a character. It will
require  more planning: lighting,
camera placement, a tidy or intentional
background. Not to complicate things,
but to support the kind of presence you
want to offer your audience.

Neither option is better, just different
paths to telling your story.

There is no doubt that every podcast has a technical side. But before you deal with
cables, microphones or recording settings, there's an inner preparation that matters
just as much: the early decisions. The early stage is where you set the tone for the
entire project. It is where you choose how you want to work: with calm, clarity, and
enough structure to avoid the overwhelm that often derails beginners. Think of this
chapter as your grounding moment. The place where you take a breath, look around,
and ask: What do | really need to begin and what can wait?




This is the heart of getting ready: not
perfection, not production-level polish, but a
thoughtful approach that allows you to start
strong without drowning yourself in
decisions. You will realise you don't need
everything, just clarity, smart choices and
habits that protect your work from day one.

Choosing the right microphone, recorder,
and filters. Basic gear choices (e.g. what to
buy if you're starting from zero, advice on
picking good microphone, recorder),
Headphones, pop filters, and accessories

Planning formats and episode
structure

Planning podcast formats and episode structure requires aligning content goals
with a clear, repeatable framework. The choice of format, such as interview, solo
commentary, panel discussion, or narrative storytelling directly shapes how an
episode is organized and delivered. Each format implies a different flow: interviews
typically move from guest introduction to guided discussion and wrap-up, while
solo episodes rely on clearly sequenced points and summaries to maintain listener
attention. Before recording, creators should define the target audience, the central
guestion of the episode, and the intended takeaway, ensuring that all segments
contribute to a single coherent message. This planning stage is essential because
format acts as the structural blueprint, helping maintain consistency across
episodes and making the show easier for audiences to follow.

A well-structured episode typically follows a simple but effective three-part arc:
introduction, main content, and conclusion. The introduction (or hook) sets
expectations and captures attention early, while the main body delivers the core
value whether through storytelling, discussion, or analysis. The conclusion reinforces
key points and often includes a call to action, such as subscribing or exploring
further content. Many professional workflows expand this into smaller components:
hook, intro, body, CTA (Call to Action), and outro to improve pacing and retention.
Consistency in this structure helps listeners navigate episodes, increases
engagement, and supports production efficiency, as each segment has a defined
purpose within the overall narrative flow

18



Workflow basics

Everyone learns the importance of backup
after something goes wrong: a file is lost, a
recording is corrupted, a device runs out of
battery during a perfect, unrepeatable
interview. In sum, a podcast is made of
recorded moments you can't recreate.

The starter
checklist

This is why backup habits are acts of care, a
few of them can save hours of stress, so
think of these as a ritual:

from a
checklist, not to restrict them, but to

Every beginner benefits

¢ Charge devices before every session.

¢ Record on two devices when possible, bring peace of mind. It helps to

separate what's mandatory from
what's simply “nice to have.”

your main one and a small backup

audio recorder, even your phone.
o Keep batteries, SD cards, and chargers
In this manual, “mandatory” is what
ensures your podcast exists: a
microphone, a recording device
(laptop, interface, or recorder), a quiet
space, and enough power to get
through a session. And ‘“optional” is
what enhances the experience, better
lighting, aesthetic background for
video, extra accessories, fancy stands,
decorative backdrops.

always ready.

e Adopt a file-saving ritual after every
session: label, store, and upload to the
cloud while the adrenaline is still fresh.

A few minutes of discipline now can save
hours of grief later. They protect the stories
you're working so hard to capture.

Starter checklists (what's mandatory vs.
optional)

As you grow, your optional list may
grow too. But in the beginning,
keeping things lean allows you to
focus on what matters most: showing
up with clarity, curiosity, and a story 2

worth telling.



2. EQuipment & Setup
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Core equipment: microphones,
headphones, and interfaces

Before you ever press the “record” button, there's a kind of work that shapes the entire
sound of your podcast: understanding how your equipment really behaves. Many new
podcasters think the technical side is about owning the right microphone or having a
fancy, expensive interface, but in reality it's about understanding what each piece of
gear does, how it interacts with your voice, your room, and even your posture. In this
chapter, you will find a map for building a stable technical foundation that allows you
to create good audio, even when circumstances aren't perfect.

Microphone fundamentals: types, polar patterns, placement
Microphone theory:
condenser vs dynamic
distance and angles

Audio fundamentals and microphones
technique

As a podcaster, part of your prep work is learning to match the microphone to your
reality, and every microphone has a personality. For instance, Dynamic microphones
tend to be focused, tuning in closely to your voice and tuning out much of what's
happening around you. In other words, they focus tightly on your voice and ignore the
rest of the room. This is great when your space isn't perfectly quiet, and it's ideal for
noisy environments. On the other hand, condenser microphones notice everything,
from the texture of your breath to a car passing outside. They capture rich details, and
require more careful positioning and good room acoustics.

Neither of them is inherently better,
they simply behave differently. If your
recording space is lively, echoey or
unpredictable, a dynamic mic will
save you headaches. If you have a
quiet, well-controlled room and
you're looking for crisp detail, a
condenser can be a good choice. The
key is to understand  your
environment. Ask yourself: what's my
recording environment really like?
Choose the microphones that work

Where you place the microphone
becomes even more important than
the model you own. Staying close to
it gives your voice warmth and
intimacy, while speaking slightly
away helps soften those sharp bursts
of air, like the ones that create the
pronunciation of “p” or “b." A good
rule is to stay 5-10 cm from the mic
and a bit off-centre to avoid those
pops. Finally, stay steady to avoid
inconsistent audio. Headphones &

best for it and the ambience you'd monitoring: catching noise,
like to create. balancing levels, preventing audio
bleed
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Listening while you speak

One of the biggest shifts for beginners is learning to monitor their audio through
headphones in real time. At first it feels strange to hear your own voice so closely. But
with practice, monitoring your audio with closed-back headphones is a habit that
distinguishes beginners from confident podcasters. You start noticing things your
listeners would notice later: a faint hum you didn’t hear in the room, a slight distortion
when you get too animated, echo in the room, a sleeve brushing the mic.

This practice trains your ear. Over time, you begin making micro-adjustments
instinctively, like lowering your voice, repositioning the mic, moving away from a noisy
laptop. Monitoring isn't about perfection; it's about awareness. You can start by using
closed-back headphones, keep volume moderate, and train yourself to listen for
problems as they happen.

Audio interface:
Where your voice becomes a signal

Your interface or recorder is the bridge between your microphone and computer,
where the audio interface or recorder sits, a small box that quietly controls much more
than you may realise. Learning how to set your gain is like learning the volume of your
own presence. Too low, and your voice disappears into noise; too high, and it breaks
apart into harshness. The key is to set it so your loudest moments don't clip, but if your
waveform looks like a brick, it's too high.

This is also where the discipline of backup recording lives. Interfaces fail, cables fail,
laptops crash, SD cards fill up at the worst possible moment. The more important the
recording, the more you should consider a second recorder, a parallel track, or even
the simple act of keeping your phone ready as a last-resort microphone. If you are
recording an interview, always bring two ways to capture audio. Podcasters often learn
this lesson only once, after a lost interview. Better to learn it beforehand, and record
with peace of mind. Remember: technology fails when you least expect it, not when
you're testing it. Build backup plans into your routine.

Room acoustics: reducing echo, managing noise, optimizing recording spaces

in reality, the room setting could be interfering. Think of the room as the invisible third
guest. A noisy environment will make its presence known no matter how good your
microphone is, it will catch traffic, fridges, fans, birds or your neighbours. Hard walls,
for instance, reflect your voice back at you, producing echo or reverb. Have in mind
these three enemies: echo, reverb and noise.

The good news is that improving room acoustics is not necessarily expensive. Simple
improvements like closing curtains, adding soft furnishings, rugs, recording close to a
wall (not in the centre of a room) or in a more intimate space, and turning off noise-
producing devices can dramatically improve the clarity of your voice. Treating your
- room isn’t about perfection, it's about doing the best with what you have. Every little
\'}": improvement counts.

:.-:“\':\ \
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Recording software and platform options

Recording software and platforms for podcasting generally fall into three categories:
all-in-one podcast tools, audio recording/editing software, and communication
platforms. All-in-one solutions like Riverside, Spotify for Podcasters, Zencastr, and
SquadCast are designed specifically for podcast workflows, offering features such as
local recording, separate audio tracks, and built-in publishing. These platforms are
particularly useful for remote interviews and for creators who want a streamlined
process from recording to distribution.

In contrast, dedicated audio software like Audacity and GarageBand focuses on
high-quality recording and post-production, giving more control over editing but
requiring additional tools for hosting or remote recording. Communication platforms
such as Zoom can also be used for recording interviews due to their accessibility,
though they often compress audio and reduce quality. Overall, the choice depends
on priorities: integrated platforms for convenience, audio software for control, and
conferencing tools for ease of access.

Camera, lightning, and
professional setup

Camera & lighting (for video): framing, light direction, background
management

Incorporating video in your podcast is a common practice nowadays. But for
beginners, the same spirit applies: intentional, simple choices matter more than
professional equipment. Your setup doesn't need to be fancy, just intentional. A good
tip is to pay attention to good lighting; This makes you look more confident, while
poor lighting makes you look tired, even if you are not. Keep that in mind!

When thinking about the framing,
position your camera at eye level with
balanced headroom, it creates a sense
of connection. As mentioned above,
the recommendation would be to use
soft light from a window or lamp to
gently illuminate your face without
harsh shadows and avoid harsh
overhead lights. Finally, a clear,
uncluttered background keeps
attention on you rather than your
surroundings. Keep it clean and non-
distracting, in a way it's relevant to your
message. None of these require special
gear; they require noticing what your
viewers will see before you press
record. 23




Cables & accessories: pop filters, stands, cable management

Testing & troubleshooting: test recordings, identifying issues, quick fixes

Professional setup habits - checklists/ notes/ advice that ensures the technical ease

and success of the podcast.

Building professional habits

Ultimately, what makes a podcaster
sound “professional” isn't equipment, it's
consistency. Keeping your cables
organised, labelling your files clearly,
monitoring your levels, preparing
backups (always), taking notes on what
worked and what didn't, and staying
calm when something goes wrong.
These are the habits that create reliable,
confident creators.

For instance, before starting a recording
session, it's a good idea to do some
testing. It's not about doubting your
setup, but respecting your time, guests,
and listeners. Almost every technical
disaster in podcasting could have been
prevented by a simple 30-second test
recording. This short ritual is one of the
most valuable habits you can develop. It
gives you a moment to hear yourself as
your audience will hear you

Essential for a successful recording:

e Stable power source / charged
batteries

¢ \Working microphone and backup
cable

¢ Headphones for live monitoring

e Quiet room with minimal echo

e Correct input selected and proper gain

e 30-60 sec test recording
e Powerbanks for field recording
e SD cards or cloud backup

It reveals problems you can fix
immediately, like a loose cable, a
wrong microphone selected, a buzzing
light, an input set too high. This small
pause can save hours of editing
frustration or, worse, the heartbreak of
losing an entire interview.

Some other habits you might want to
consider is to have a simple checkbox
list that helps you prioritize what's
essential. It could look something like
this:

Podcasting is both a craft and a
conversation. Your equipment is there
to support your voice, not overpower it.
When you know how your tools
behave, you can stop worrying about
the technical side and start focusing
on what truly matters: the stories you
want to tell.

Optional but helpful:

o Pop filter

¢ Boom arm or desk stand

e External audio recorder

e Acoustic treatment

¢ Camera + lighting for video
e Second microphone
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3. The Art of Creating Content
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Ethos, pathos, and logos

When we create a podcast content - especially one focused on climate action - our
goal is not only to inform our audience but also to convince them that the topic
matters. Effective podcasting is a form of persuasive communication, and persuasion
always begins with establishing trust, emotional connection, and clear reasoning.

With this in mind, we propose using a classical framework of persuasion that
addresses three core elements of effective communication: Ethos, Pathos, and
Logos.

As a content developer, we should make sure that our content addresses all these
three elements so that we can create meaningful, effective content that motivates
people for action.

Ethos - creating a trustworthy voice

Ethos relates to credibility. It is all about who is speaking and why their voice is
meaningful for the topic.

We would want to make sure that we are listening to the right kind of people to be
informed. You would want to get information about health issues from a medical
expert or trust the content about cars if a mechanical engineer speaks about it.

Now think about your podcast. Who do we invite as a guest speaker? Before listeners
engage with content, they need to feel that the speaker is credible, sincere, and
knowledgeable. This is the essence of ethos.

We can build ethos by:

e Introducing the guest clearly,

e Highlighting their experience or connection to the issue,

e Choosing speakers whose knowledge or lived experience strengthens the
discussion,

¢ Maintaining an honest, respectful tone as a host.

Below are a few examples of using ethos in your podcast:

e Presenting a marine biologist by describing their research on ocean plastics before
starting the conversation.

¢ Introducing a youth activist by explaining their role in a local climate initiative.

e Explaining why a guest’s personal story or profession is relevant to the episode’s
theme.

So make sure you create the initial trust to keep your listeners engaged.
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v Pathos - speaking to the heart
| 2
| ';rjg‘.l
Ty Once trust is established, the next step is emotional connection. The human brain
L creates stronger connections with a given topic, if they feel it at heart. This relates to
o the use of Pathos, the emotional trigger that we use to capture the audience.
\
R Pathos refers to the feelings, personal stories, and human experiences that make a
2o message resonate. It does not replace facts, but it gives facts meaning.
You build pathos by:
e Inviting guests to share lived experiences,
e Using vivid stories or sensory details,
: e Highlighting hopes, worries, or moments of
s change.
For example you may find it appealing to your heart when listening to;
2 ¥ e A guest recalling a childhood memory of playing near a river that is now polluted.
) e A student sharing how extreme heat affects their concentration and daily routine.
‘ e A community member describing the loss of local biodiversity and what it meant
2 for their family.
- e A young volunteer expressing hope after seeing a small but meaningful local
e environmental success.
X Emotional touchpoints help listeners internalize the significance of environmental
- issues and become more open to reflection and action. According to Aristotle, 65% of
your total speech must address emotions if you are to genuinely convince people
A about your ideas. Quite a huge percentage, right?

Therefore, while preparing questions for our podcast guest speakers, or delivering a
talk ourselves, we should keep in mind the influence of emotions on the persuasive
power of speech.




Logos - bringing clarity and logic

Well, now that you have built trust, and
appealed to the emotions of your audience,
they may be ready to give an ear to what
you say more closely. So it is now time to
provide facts, evidence, all in a clear
manner! Yes, we are talking about logos
here, which refers to the logical structure
and clarity of the message.

Logos helps listeners understand complex
issues without feeling overwhelmed.

You build logos by:

e Breaking down complex ideas into
simple explanations,
e Using clear cause—effect relationships,
e Providing relevant examples or data
e without overloading the listener,
= e Guiding the episode with a logical flow
from one idea to another.

For instance, using logos, you can explain:

e Climate migration through a simple
sequence

e How forests have been destroyed by
referring to one or two key statistics

e A concept offering concrete, real-world
examples rather than theoretical
descriptions.

Logos provides clarity that helps
listeners follow the conversation
and turn understanding into
informed action. When we are
preparing a solo podcast
ourselves, or when asking our
guests questions, we should

make sure we keep firm space for
facts.




Why This Framework Matters

Ethos (credibility), Pathos (emotion), and Logos (clarity) together create a strong
communicative foundation for podcast episodes. They ensure that:

e The message is trustworthy.
¢ The audience feels connected.
e The ideas remain understandable and actionable.

Using this framework from the beginning helps hosts design richer, more persuasive
conversations — supporting the wider aim of the podcast: to raise awareness, inspire
reflection, and encourage environmental action.

Overall, Logos, Pathos, Ethos determine the way you approach the podcast content.
Yet the art of creating effective content also relies on effective question design, which
helps you manage the content flow smoothly.

Asking the Right Questions:

Asking the right questions is one of the most
important skills in podcasting—especially
when working with real stories, ecological
themes, and youth voices. The quality of your
guestions directly shapes the quality of your
content. Good questions open doors: they
invite reflection, spark meaningful

You can start your podcast with ice-
breakers to relax the guest:

o “Tell us something that recently
energized you.”

o “What early memory shaped
your relationship with nature?”

storytelling, uncover personal experiences,

and help listeners connect emotionally with
the topic. They also guide the flow of the
conversation, ensuring that each episode
stays engaging, authentic, and informative.

Continue with pre-designed
techniques like:

the Funnel Method, 5W1H, TED-
style storytelling prompts, and
NPR-inspired follow-ups.

This section details how podcasters
can move beyond simple yes/no
answers and create rich, memorable
dialogues by mastering some of the
techniques, like the Funnel Method,
S5W1H, TED-style storytelling
prompts, and NPR-inspired follow-
ups.
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Research, preparation, and crafting
effective questions

A podcast becomes a movement when listeners feel part of the story. Questions
like these below can motivate them to take an action:

“What is one insight you want listeners to remember?”
“What gives you hope for the future?”

Host Expectations & Interview Protocol

Effective podcasting depends on clear expectations for hosts, ensuring smooth,
professional, and respectful recordings. This section outlines:

a. Getting consent and ensuring
transparency about editing and segment
curation

b. Technical details: how to maintain
proper microphone use, minimize
distractions, manage time, and guide
conversations thoughtfully.

c. Key aspects of respectful interaction,
active listening, and consistent flow

a. Consent & Editing Transparency

Before recording begins, it is important to
agree on clear expectations around
consent, editing, and technical behaviour.
Taking a few minutes to clarify these points
helps build trust with the guest, reduces
anxiety, and ensures that both the
conversation and the recording process
feel safe, respectful, and professional for
everyone involved. Make sure your guest:

e gives consent to participate in the podcast

e understands the conversation will be
curated

e understands pauses and mistakes may be
edited out

e understands clarity and flow are the goal

e can request removal of sensitive parts

e can withdraw from the podcast any time
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b. Technical Behaviour

Make sure the interviewee and you ...
¢ Hold the microphone at a fixed distance (5-10 cm)
e Avoid touching cables, the table, or other noisy objects
¢ Remove bracelets, keys, or anything that can create sound interference
¢ Keep phones on airplane mode
¢ Maintain a steady voice level

Time Management

Good time management helps create a E 2 -:M‘:
respectful and comfortable interview ",,“o‘ Lo g
experience for both the host and the guest. [ 4 )
Setting clear expectations and managing the <
flow of the recording allows the conversation to
stay focused, balanced, and energising, while
showing consideration for the guest’s time and
capacity. i
A few tips on time management:

¢ Inform the guest about the average length g TN

of the interview expected. :\ ) 2

e Start and end the recording on time ¢ 3

e Respect the guest’s energy levels ) B

e Keep segments balanced and focused
c. Interpersonal Behaviour
Be mindful of your role as a host. This « Don't interrupt the guest unless
means balancing presence with necessary
restraint. By listening attentively,  Gently guide the conversation if
gquiding the conversation gently, and the guest drifts off-topic
communicating respect through e Stay respectful and non-
both words and body language, you judgmental
help create a supportive space where e Maintain positive, encouraging

guests feel heard and valued. So body language

make sure you, E—

Following this checklist will help you
build trust, reduce performance
anxiety, and ensure high-quality,
professional podcast episodes.
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Conversation Depth: Flow, Emotional Impact, and Meaning

Once the basic structure and etiquette are in place, the focus can shift toward creating
depth in the conversation. Meaningful podcast dialogues emerge when the host
supports flow, allows space for reflection, and thoughtfully invites emotional and
intellectual engagement, helping both the guest and the listener connect more
deeply with the topic.

You can facilitate depth by ensuring:

e Presence and Flow

¢ Keep the conversation natural:

¢ Follow the guest's keywords

¢ Build connections between segments
¢ Allow silence when needed

e Encourage reflection

¢ |Inviting Emotional Depth

e Link to the rhetorical triangle

¢ Aiming for “A-ha Moments”

Conclusion: Creating With Intention

Creating a meaningful podcast is not about being perfect or following strict rules. It is
about being clear on your purpose, preparing with care, and staying open to the
people and stories in front of you. Good podcasting grows out of respectful
conversations, ethical choices, and simple technical habits that help everyone feel
comfortable and heard. When hosts listen actively, allow space for emotions, and use
creativity in a way that supports the message, podcasts can become safe and
engaging spaces for young voices to explore ideas, share experiences, and imagine
change together.

Creating impactful podcast content is a thoughtful process. It requires:
e Clearaims
¢ Deep preparation
e GCood interviewing practices
¢ Rhetorical awareness
e Ethical conduct
e Technical care
¢ Creativity and emotional intelligence

When the host shapes content with intention and insight, the podcast becomes not
only informative, but transformative.
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Structuring episodes for clarity
and flow

Funnel Technique

The funnel technique is a structured
interviewing method that starts with broad,
open-ended questions and gradually narrows
down to more specific, detailed inquiries. As
the conversation develops, questions
gradually become more focused, guiding the
guest toward deeper insights and more
specific details. This structured narrowing
keeps the flow natural while ensuring
meaningful, high-quality content. It helps
interviewers avoid overwhelming guests and Avoid “Did you..."

supports clear, engaging storytelling. questions.
Replace with

“How did you...?”
or “What made

you...?”
How it works:
Broad
To generate new, Broad, open-ended gquestion
unanticipated insights
Open-ended followup questions
And
repeat
Open-ended followup questions
Closed followup questions
Specific
To collect details NN/g
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The 5W1H and other frameworks for
focused storytelling

5WI1H stands for Who, What, When, Where, Why, and How. It is a questioning
framework used to gather complete, structured information about a topic, event, or
situation. By systematically addressing each of these six elements, podcasters can
ensure that they explore all relevant details and avoid vague or incomplete answers. It
is particularly useful in ecology podcasts to explore topics thoroughly, such as who is
affected, what changes occur, when issues become apparent, where impacts are
greatest, why problems persist, and how solutions are implemented. Rotating question
words avoids repetition, while “why” questions can be softened to encourage
thoughtful responses. This approach helps podcasters gather detailed, accurate, and
structured information while keeping interviews clear and engaging

The first question of a podcast is crucial, TED-Style Story-Focused Questions
as it sets the tone and engages the
audience immediately. Starting with a
“what” question encourages guests to
share detailed, passionate, and insightful
answers from their area of expertise,
unlike “who,” “when,” “where,” “why,” or
“how"” questions, which often yield short
or vague responses.

TED-style questions are used to draw out
personal stories and emotional
experiences, making content engaging
and memorable. They encourage guests
to describe moments that shaped their
perspectives, such as a first encounter
with nature or a transformative project
experience. Questions like “Tell me about

nou nou

e Rotate your question words to avoid a moment when..” or “What was going
repetition. through your mind at the time?” help
e Soften 'why' questions if needed using guests share vivid, reflective narratives.
alternatives like 'What led you to...? This approach allows podcasters to

capture human experiences, create
emotional connections with listeners, and
turn factual content into compelling
storytelling.

e “Tell me about a moment when..."

e “Can you describe the first time you..."

e “What was going through your mind
when...”

e “How did that experience change your
perspective?”
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NPR-Style Conversational Questions

NPR stands for National Public Radio, a U.S.-based media organization known for its
conversational, story-driven interview style. The term is used here to describe a method

of interviewing that emphasizes:
Open-ended questions

Following the guest's narrative rather than rigid scripts
Letting silences and reflections happen naturally
Encouraging storytelling rather than simple factual answers

It doesn’t refer to a separate methodology; it's inspired by NPR's approach to
interviews, which is widely regarded as a model for engaging, human-centered
conversations, which create moments where the guest suddenly expresses:

¢ A new insight

e A connection

e A personal story

An emotional turning point

Hallmarks of NPR questioning are:

e Soft follow-ups: “Can you say more about that?”

e Clarification prompts: “When you say ‘difficult, what do you mean?”
¢ Playback: “You mentioned you felt overwhelmed—what was happening then?”

Bridge sentences:

A practical addition to the techniques
above is using bridge sentences: short,
memorisable phrases that connect the
guest’'s answer to what comes next. Bridge
sentences show you're listening and keep
flow natural. Many interviewers fall into the
habit of simply asking the next prepared
guestion, which can make the
conversation feel fragmented. Bridge
sentences act like verbal “hinges”: they
acknowledge what was just said, create a
moment of reflection, and invite depth
before you move on. They help the guest
feel heard and often lead to richer detail
without the interviewer sounding pushy or
interrogative.

Examples you can use naturally are:

“Let’s reflect on that...”
“That'’s an interesting point.”
“Let’s sit with that for a
moment...”

“That's a powerful point.”

“It sounds like that had a big
impact on you.”

“l hadn’t thought of it that way
before.”

“So if I'm understanding
correctly...”

“That really resonates.”
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Quality podcasts are built on engaging and meaningful conversations, which
rely on thoughtful questioning, active listening, emotional safety, and creative
facilitation. The points below summarise the key principles that help
interviewers create inclusive, reflective, and dynamic podcast dialogues.

e Use open-ended questions and e Create a safe and respectful

avoid yes/no questions in order
to invite dialogue, reflection, and
shared meaning-making.

Avoid long, multi-part questions
that may overwhelm the guest;
instead, ask questions step by
step, allow pauses, and follow the
guest’s ideas as the conversation
unfolds.

Use accessible, everyday
language and avoid overly
technical jargon that may create
distance or exclude some voices.

space by avoiding gquestions that
place emotional pressure on the
guest; in non-formal learning, it is
acceptable to hold different
opinions or feel differently about
a topic, and all perspectives can
coexist within a constructive
conversation.

Remember that good questions
open doors to exploration and
connection, while poorly framed
questions can unintentionally
close the conversation
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Use creative techniques to support
engagement, such as:

In non-formal learning contexts, creativity
plays a key role in opening up participation
and supporting meaningful engagement.
Creative approaches help lower cognitive
resistance, making it easier for people to
join the conversation and feel comfortable
sharing their thoughts. They also make
difficult or sensitive topics more accessible
and less intimidating, while keeping the
energy of the exchange dynamic and
engaging. Here are some examples of how
to add creativity to your podcasts:.

e Short poems or reflective questions
that encourage pause and personal
meaning-making.

e Soundscapes from nature to create
atmosphere and emotional grounding.

e Theatre-inspired improvisation to
support spontaneity, playfulness, and
presence.

¢ Metaphors and storytelling arcs to help
structure complex ideas more clearly.

e Youth voices and music inserts to
increase authenticity, ownership, and
energy.

e Short mini-segments (e.g., “Imagine a
future where...") that invite imagination
and forward thinking.

Creativity encourages participants and
listeners to imagine possibilities and
solutions, rather than focusing only on
problems. When used intentionally,
creativity should always serve the learning
aim and communicative purpose, not
distract from them.

Closing a Talk:

It goes without saying that
environmental activism requires
moving beyond awareness. While

closing a talk, ask closing questions to
summarise,inspire and transform from
content into action. It is important to
make the message here Action-
Oriented. Here are some tips for how to
do that:

e Provide small, realistic suggestions

e Highlight local successes and
community projects
e Inspire collective rather than

individual change
e Avoid fear-based messaging
e Promote Hope
e Success stories
e Young climate leaders
¢ |nvite Participation
e Encourage listeners to join activities,

engage on social media, attend
workshops and share their
reflections.

37



4.Speaking, Interviewing & Storytelling
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Story-driven and conversational
Interview styles

Good speaking begins long before you press “record.” It starts with clarity: Who is
listening? What ecological intention guides this episode?

e |dentifying your target audience: Are they activists, beginners, policy-curious
listeners, community members, or students?

e Defining your ecological purpose: What larger ecological story does this
episode belong to — regeneration, pollution awareness, local food systems,

climate resilience, biodiversity?

e Shaping tone & structure accordingly: Purpose influences not only what you
say, but how you say it — urgency, compassion, clarity, or inspiration.

This alignment ensures your words land in the right emotional and cognitive

space for your listeners.

Story-driven and conversational interview styles prioritize narrative flow and
natural dialogue to engage audiences while preserving clarity and purpose. In a
story-driven approach, the interviewer guides the guest through structured
experiences, focusing on chronology, key moments, and personal insight to build
a coherent narrative arc. Conversational interviewing, by contrast, emphasizes
spontaneity and rapport, using open-ended questions and active listening to
encourage authentic, unscripted responses. When combined, these styles create
interviews that are both engaging and informative, balancing structure with
flexibility to maintain listener interest and depth.

Ethical storytelling: accuracy, impact,
and narrative integrity

When speaking about ecological topics, impact and responsibility go hand in hand.

e Balancing entertainment and
accurate ecological messaging: Use
stories, metaphors, humour, and
personal reflections — but anchor
them in verified facts.

Evaluation prompt: Does this story
inform, empower, and respect the
real ecological complexity?

e Avoiding

oversimplification: Let
listeners feel both the urgency and
the nuance.

Creating emotional investment
early on: Why does this matter now?
Who is affected? What future
becomes possible?

Your voice becomes a bridge between information
and transformation.
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Managing tone, pacing, and audience
engagement

1. The Opening: Hooking the Listener
in the First Minutes

Listeners decide within minutes whether
to stay, therefore:

e Use strong openings: a striking fact,
a relatable scene, a question, a short
story.

e Signhal what listeners will gain:
insight, clarity, hope, tools.

¢ |nvite the listener to care: ecological
storytelling thrives when people feel
the stakes.

Listeners stay for clarity, meaning,
emotion — not just information.

2. Interviewing with Curiosity and
Neutrality

Your role as a host is not to agree—it is to
hold space. When you don't agree with
the speaker:

e Ask clarifying questions rather than
confrontational ones.

e Maintain neutrality and curiosity.

e Explore the “why” behind their
perspective.

e Offer contextual information later (in
outro or show notes) if needed for
accuracy.

Guiding the conversation: You shape the
emotional rhythm — from tension to
reflection to understanding. Interviewing
becomes a form of ethical stewardship.

3. Engaging Your Audience Beyond
the Episode

Connection deepens when listeners
feel included:

¢ Invite polls, questions, call-to-
actions (“What resonates with you?”
“How does this show up in your
community?”).

e Encourage listener responses: voice
notes, comments, emails.

e Foster reciprocity: make your
audience feel like partners, not
observers.
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4. Expanding Reach Through Collaboration
Ecological storytelling thrives in the community:

e Collaborations with NGOs: to ground your content
in real initiatives.

e Environmental influencers & educators: to amplify
your reach.

e Local community groups: to build belonging and
grassroots visibility.

e Networking as ecological practice: relationships
that strengthen impact, not just numbers.

5. Retaining Listener Attention Throughout the Episode

Attention is ecological - it's a limited resource. Treat it
with care:

e Structure with intention: short stories, transitions,
reflective pauses.

e Vary emotional pacing: curiosity » tension » insight »
resolution.

e Summaries & signposts: keep listeners oriented

¢ Endings that give closure and direction:

1.What should the listener feel, remember, or do?
2.What is the next question they will carry into their
day?
Retention comes from coherence, energy, and emotional
resonance.

6. Repurposing Your Story: Extending the Life of Each
Episode

Light but essential in modern podcasting:

¢ Create audiograms, key snippets, and visual quotes.

e Share behind-the-scenes reflections or “one insight |
couldn’t fit into the episode.”

e Adapt content for Instagram, TikTok, or LinkedIn.

¢ Highlight the ecological message in each repurposed
piece.

This turns each episode into a small ecosystem of
communication.
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9. Tracking Your Impact: Metrics That Truly Matter
Measure not just numbers but meaning.

¢ Reach: How many people entered the conversation?

¢ Engagement: Which ideas sparked reflection or action?

¢ Community growth: Are listeners returning, sharing, or
inviting others?

e Ecological resonance: Are behaviors shifting? Are new
dialogues emerging?

Analytics become an ally, not a pressure — a mirror that helps
refine your voice.

10. Personal Growth Through
Hosting

Hosting is an apprenticeship in presence.

e You refine your voice, clarity, empathy.

¢ You learn to hold disagreement with grace.

e You grow your capacity to translate ecological
complexity into human stories.

¢ You cultivate media confidence and an authentic
public presence.

Your podcast becomes both an offering to the world and a
journey of becoming.

Opening and closing with clarity
and purpose

Opening and closing a podcast with clarity and purpose helps set expectations
and reinforce value for the listener. A strong opening should quickly establish the
topic, relevance, and what the audience will gain, ideally within the first 30-60
seconds to capture attention and reduce drop-off (a widely recommended
practice in podcast production guides such as those from NPR and BBC).
Effective closings summarize key points, provide a clear call to action (CTA), and
signal a definitive end to avoid ambiguity. Professional tips include scripting or
outlining intros and outros for consistency, keeping them concise, and aligning
tone with the overall format of the show



5. Recording, Editing & Post-Production
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In-person and remote
recording strategies

Podcasting is one of the most accessible forms of content creation. You don't need
expensive microphones, mixers, interfaces, or software to begin. In fact, many
podcasters start with whatever they already have—like a phone, a simple USB mic,
and free recording tools. The key is learning how to get the best audio possible with
the equipment you already have, and then improving your setup gradually.

Good audio comes from technique, not money. Even the best microphone will sound
bad if it's used incorrectly, while an inexpensive setup can sound excellent with proper
recording habits.

Start with what you have. You do not need to buy a full studio. When | started my own
podcast, | used my mum’s old iPhone, a basic USB microphone that also had an XLR
port (giving me the option to upgrade later), and the free version of Zoom for remote
conversations, which | still use.

What matters most is not the gear, but how it is used.

Both methods are valid, and each comes with its own challenges and advantages. The
key is knowing what to expect so you can plan properly.
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Recording In-Person Pro & Cons

In-person recording can give you excellent audio quality, but it requires more
preparation and equipment. You need to think about room acoustics, mic positioning,
and preventing microphones from picking each other up. You have more control, but

also more responsibility.

Pros:

e Better chemistry

e You monitor everyone's audio

e Lesstech required from guests -
you manage the setup

¢ No internet issues

¢ Human Connection - easier to read
your guests' body language

Recording Remotely Pros & Cons

Cons:

¢ You need a quiet room

¢ You need at least two mics and an
audio interface

e Positioning matters more than
people expect

e Shared background noise affects all
tracks

e Mic bleed can ruin a recording

Remote recording is often more beginner-friendly because the technical setup is
simpler and each person controls their own space.

Pros:

¢ No room-sharing issues (no mic
bleed, no shared echo)

e Each person records in their own
environment

e Guests feel more relaxed at home

e Easier to coordinate schedules

¢ Minimal equipment required for
participants

¢ Allows you to connect with guests
from different location/countries

Important. the most important rule
applies to both remote and in person
recording, you must always record on
separate audio tracks for each speaker.
Separate tracks make editing
dramatically easier and allow you to fix
issues for one person without affecting
the whole recording.

Cons:

¢ Dependent on each person’s audio
setup

¢ Weak internet connections can
affect call quality

¢ Limited ability to troubleshoot guest
tech issues

e Potential differences in room tone
between participants

e More difficult to read guests body
language and overall vibe

Personal recommendation: If you're
just starting out and don't have a
treated room or multiple microphones,
remote recording is usually the easiest
path to clean audio. A good in-person
setup often requires an interface and
more control over gain, mic technique,
and room acoustics. Remote recording
removes many of those variables.
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Managing sound quality and common
technical issues

Recording in person

1. Setting Up the Room

Your recording space often has a bigger impact on audio quality than your
microphone. Hard surfaces like walls, tiles, and windows reflect sound and create echo,
while soft materials such as curtains, carpets, furniture, and blankets absorb it. Choose
a small room with soft furnishings, close the curtains, place a blanket on the table, and
turn off any fans or appliances. The goal is to make the room sound “dead,” not echoey.

2.Microphone Positioning (For Any Budget)

Dynamic microphones are ideal for beginners because they pick up what's directly in
front of them and reject background noise. Speak into the front of the mic, keep a
fist's distance between your mouth and the microphone, and stay in a steady position.
If you're recording multiple people, angle the mics slightly away from each other. Even
inexpensive microphones sound dramatically better with proper positioning.

Recording on a Budget: Headphones
vs Built-In Mics

When recording remotely, headphones
with a built-in microphone are almost
always better than relying on a laptop
or phone mic. Built-in mics are far from
your mouth, so they pick up more
room echo and background noise.
Headphones also prevent your guest’s
voice from leaking into your mic and
help keep the sound clean. Even a
basic wired headphone mic provides
clearer, more focused audio than a
laptop microphone.
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Remote recording platforms

Platforms such as Riverside, Zencaster, Zoom are popular platforms each have their
pros and cons.

Remote recording is extremely common in podcasting and can produce excellent
results as long as you use the right platform and set it up correctly. And remember,
always record separate audio tracks.

Software Free / Trial Subscription

Pro plan ~US $24-29/month
(15 hrs separate-track
recording, 4K video, editing
tools, no watermark).

Free plan (2 hours/month of
Riverside.fm separate-track recording,
720p video, watermarked)

Pro plan ~US $24-29/month
Zencastr Formerly had a free tier; now | (15 hrs separate-track

only a 14-day free trial recording, 4K video, editing
tools, no watermark).

Pro plan US $13-15/month
Free basic plan (limited to 40 | per user; removes time
minutes) limits and adds cloud-
recording options

Zoom

Below you will find more information about each platform.



RIVERSIDE

Riverside is designed specifically for podcasting and records high-quality audio and
video for each participant. It offers multitrack recording, up to 4K video, and built-in
editing and Al tools. The free plan is limited, and paid plans can be costly depending
on your budget, but it delivers professional results and is a strong option if you want
both audio and video podcasting.

Pros: Cons:
¢ High-quality recordings. e Free tier is limited (2 hrs/month,
e Built-in editing + Al clean-up tools. watermark).
e Easy for guests to join via a link. e Not a budget friendly option.
e More stable than purely cloud-based

recordings.
e Livestreaming and direct exporting

o zencasktr

Zencastr is another podcast-focused platform with multitrack recording and optional
hosting and distribution. It offers Al editing tools as well. The main drawback is that
the free tier has been removed, and some users report occasional stability issues (I
have personal experience with this). It works well for dedicated podcasters, but may
feel unnecessary for beginners.

Pros: Cons:
e Designed specifically for podcasts. e Free plan discontinued.
e Multitrack recording. e Some users report crashes, Ul issues, or
e Offers hosting and distribution in trouble retrieving files.
one platform. e Monthly  subscription may  feel
e Al tools for filler-word removal, unnecessary for casual projects.

clean-up, and social clips.

Z00Mm

Zoom is not designed for podcasting, but it's extremely familiar to most guests, which
makes onboarding easy. The free plan can work for simple interviews, but you'll need
to adjust settings to improve audio quality. Audio quality depends heavily on internet
connection, and multitrack recording requires specific settings. With the right setup,
Zoom is serviceable, but not ideal.
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Pros: Cons

e Extremely familiar to most guests ¢ Not built for podcasting — no default
e Free option available multitrack.
e Simple to set up and run. e Simple to set up and run.

e Lower audio quality.

e 40-minute limit

e Strongly dependent on internet
connection.

¢ No meaningful built-in editing tools.

Personal Recommendations for audio-only podcasts - if you already have access to
Zoom or are planning doing short episodes, it's a fine place to start. Many people are
comfortable with it, and with the right settings it can produce acceptable recordings.
It's also one of the cheaper options.

If you want to invest in a podcast-specific tool, Riverside offers the best balance of
quality and ease of use. Its social-clip features are especially helpful for content
creation.

Improving Zoom recordings — quick guide

Zoom default setting is recording everything on one audio track however you can
change this in the settings:

Host Settings (The Person Recording)

On the Zoom (Account » Settings » Recording »Advance):
Enable » Record separate participants' audio files

Enable » Optimise for third party video editors ON A ,K

Guest Settings Best Practice:

Use headphones - wired or wireless.
e |In Zoom.us - Preferences » Audio:
e Set correct speaker (your headphones)
e Set correct microphone (USB mic » laptop mic » headphone mic)
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Editing fundamentals and
workflow efficiency

Choosing Editing Software

There are many editing programs available, and choosing the right one depends on
your budget, experience level, and workflow. Below are the most common options for
beginners.

Audacity (Free)

Audacity is a free, open-source editing program that works well for beginners. It
receives regular updates and allows you to record directly into the software. Although
it has a learning curve, once you understand the basics it is very reliable and capable
for podcast production.

Adobe Audition / Premiere Pro

These are professional-level editing tools with advanced features, but they come with
a steep learning curve and a higher price. For beginners, they can feel overwhelming,
and the cost often isn't justified unless you already use Adobe software for other
projects.

Adobe Podcast Al - A nice tool to have in your arsenal

Adobe Podcast Al is a newly released, podcast-focused tool that's still in beta, so it
should be used with caution. It can be useful for cleaning up recordings made in less-
than-ideal environments, and if you already have Creative Cloud it's included;
otherwise, there is a limited free version. While it can reduce background noise like
wind, hums, or birds, it is not a replacement for proper recording technique or good
mic setup. Because it relies heavily on Al processing, it can sometimes make voices
sound unnatural or overly smooth. Think of Adobe Podcast Al as an optional extra tool
- not a solution for poor audio or a shortcut for avoiding good recording practices.

You should always prioritise recording in the best possible conditions rather than
relying on software to fix issues afterward.

Bijo 0|/0
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Basic Audio Editing

Editing shapes the clarity, pacing, and listening experience of your episode. Good
editing supports the conversation without drawing attention to itself.

What you should cut out: What you should not cut out:

e Long or awkward pauses that break the e Natural breaths that keep speech

flow sounding human
¢ Mouth noises such as lip smacks, saliva e Emotional pauses that add weight
clicks, or breathing directly into the mic to a moment
e Overly loud or sudden laughter that e Light laughter or reactions that
spikes the audio support connection and chemistry
¢ Tangents that distract from the main
topic
e Sections that a guest has asked to be

removed ﬁ \\
\ \ I =

=

Questions to guide your edit:

e Does the conversation start too slowly?

¢ |sthere a section where the energy
dips?

e Are there moments that add nothing?

¢ Can this episode be shorter without
losing meaning?

Finding the right flow takes practice
and instinct. Listen to your episode
multiple times - first as an editor, then
as a listener. Think about how you like to
consume podcast content, and expose
yourself to a wide range of shows to
discover editing styles that resonate
with you. Asking for a second opinion
can also be very helpful.

If you have another host or editor, their
perspective can help clarify what should
be cut and what should stay. When
you've spent hours working on an
episode, things can start to feel jumbled
and you may lose perspective, so even
asking a trusted friend to listen can help
identify areas for improvement.
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Audacity Podcast Tutorial - QUICKLY Edit a Podcast and Sound Great!
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Audio enhancement techniques
and export settings

Important: Effects should be applied to each track individually, since each speaker's

recording conditions are different.

effect order (recommended Workflow)

Noise Reduction » EQ » Compressor » Limiter » Normalize

Noise reduction — removing constant
background noise

Noise Reduction  targets  steadly,
repetitive sounds like hum, hiss, traffic,
or computer fans. This makes your
recording much cleaner, especially if
you're working in a bedroom or other
untreated space.

Compression — evening out volume

EQ (Equalisation)
tone

— shaping voice

EQ adjusts specific frequency ranges to
shape the tone of a voice, making it
clearer, warmer, or less muddy. It's one
of the most powerful tools for improving
spoken-word audio because it corrects
issues caused by microphones and
rooms. The goal is to enhance what's
already there, not to transform it.

Compression reduces the difference between loud and quiet parts of your audio so
the listener gets a consistent volume throughout the episode. It keeps soft moments
from disappearing and loud moments from becoming overwhelming. When used
properly, compression makes your podcast smoother and easier to follow, especially

on phones or earbuds.


https://youtu.be/Ymj4sADYkpU?si=fTX5H8LM9uBI7fDO

Limiter — preventing sudden spikes

A limiter acts as a safety barrier that stops audio from going above a set maximum
level, preventing distortion. It catches sudden peaks like laughs, coughs, or mic bumps
that might otherwise ruin a recording. Unlike compression, it doesn’t shape the overall
sound; it simply protects it. Using a limiter ensures your episode stays clean and
comfortable to listen to.

Normalisation — setting final volume

Normalisation adjusts the overall loudness of your final track so it reaches a consistent
level without altering its natural dynamics. It ensures your episode isn't too quiet or
drastically different in volume from your other episodes. This is usually the final step
before exporting, helping your podcast meet general listening expectations across
different platforms and devices. It provides a balanced, professional finish to your mix.

Understanding sibilance

Sibilance is a podcast's worst enemy. In podcasting and audio production, sibilance
refers to the excessive, harsh, or distracting emphasis of "hissing" consonant sounds
(like 's!, 'sh', 'ch', and 'z') in a vocal recording. To get rid of sibilance it's common to use a
de-esser.

Stereo vs. Mono

Stereo and mono are two different ways of
organising audio, and understanding the
difference helps you decide how your
podcast should be mixed.

Best practices

For most spoken-word podcasts we can
Use MONO for voices. Keep MUSIC in
STEREO.

Adding intros, outros, bumpers, and
music

Intros and outros give your podcast
structure, identity, and professionalism.
Music strengthens your show's brand, sets
the tone, and signals transitions. This is
where the episode begins to feel like a
proper show.
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Intros

You should keep the intros short. Tell
the listener:

e Who you are
e \What the episode is about
e Why it matters

Outros

Your outro should give the listener

direction:

e Calls to Action (subscribe, share,
follow)

¢ Where to find more resources

o A brief recap if useful

Final listen check

Before exporting, do one full listen,
preferably on headphones, as if you're
the listener.

Ask yourself:

Are there moments that drag?

e Does anything distract from the message?

Export settings

Recommended MP3 Export Settings for
Podcasting:

e Channels: Stereo
¢ Sample Rate: 44100 Hz
e Quality: 160 kbps or higher

Does anything sound too loud or too quiet?

Would you keep listening if this was a show you found for the first time?

Music and bumpers

Use royalty-free or properly licensed
tracks.

Bumpers, Add short music cues to
separate sections if your podcast has
chapters or recurring segments.

Music adds personality, but keeps it
subtle. Your voice is the main character.

Uploading
Your hosting platform will ask:

¢ Episode title
e Episode description

Keep your description clear and useful.
Let the listener know what they'll learn or
experience in that episode.



6. Publishing, Promotion & Growth
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Having a unique idea and launching a podcast is just the first step toward building a
community and amplifying the issues that matter to you. Beyond the few loyal
supporters and early listeners, every podcaster hopes not only to share their ideas but
also to expand their impact and reach a wider audience.

If you already understand the basics of podcasting - have the equipment, public
speaking skills, and the ability to record and edit episodes - the missing piece is
knowing how to effectively promote the content you're creating.

In this chapter, we'll explore key marketing fundamentals and practical strategies to
help you publish your podcast, attract attention, and grow your audience.

Hosting platforms and RSS (o REC)
distribution

RSS, or Really Simple Syndication, is a system that distributes content via an XML file.
Simply put, RSS allows listeners to automatically receive new episodes of your podcast
in their favorite apps without having to check your website manually.

Podcast hosting takes this a step further by simplifying distribution, securely storing
large media files, and providing analytics to track performance and growth. A podcast
host is a platform that stores your episodes, distributes them to directories like Apple
Podcasts, Spotify, and Amazon Music, and delivers your content directly to listeners.

Most hosting platforms include analytics tools that track downloads, listener
engagement, and other performance metrics. This data is essential for refining your
content and understanding what resonates with your audience. As well as many hosts
offer built-in marketing and monetization tools, making it easier to expand your
audience and generate revenue. It's also important to mention that after uploading
your first episode you have to submit this feed to directories (Apple, Spotify, etc.) for
their approval, which is usually a one-time setup; after that, new episodes
automatically appear as you upload them to your host, a process involving distribution
and claiming ownership.

A good podcast host simplifies the following:

e Bandwidth, Upload, & Storage: ¢ Usability: Makes uploading,

Handles large files, storage limits managing, and distributing
¢ File Format: Supports standard formats episodes easy and intuitive.

like MP3 (and sometimes WAV) for ¢ Additional Features: Offers tools

high-quality audio. like embeddable players, social
¢ Podcast Analytics: Provides metrics to sharing, and marketing resources.

track engagement and performance.
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More about podcast hosting and
RSS feeds:

e https://www.youtube.com/watch?
v=6HNUQgDL-pI8

Fren Poccast Hosting: Our 8 Favorte Platforms 7 e https://www.youtube.com/watch?
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Titles, descriptions, and
SEO basics

Episode titles and descriptions are often the first impression potential listeners have of
your podcast. They play a specific role in attracting attention, communicating value,
and encouraging clicks. Choosing an engaging title is fundamental to reaching larger

audiences and create a series of podcasts. Before choosing the title you have to think
about how to:

e Catch attention: A compelling title grabs interest and makes
listeners interested

¢ Communicate value: Descriptions should clearly outline what the
episode covers, who the guest is, and what listeners will gain.

e Improve discoverability: titles and descriptions with relevant
keywords help your episodes show up in searches on podcast
platforms and search engines.

The title should be readable and understandable; you want your audience to
understand the topic and the message just from reading it. It should also be short to
improve the chances of listeners remembering your podcast.

Let’s take a look at Bad title vs. Good title.

If your podcast is about food from across the world, and in your episode you're talking
about Lithuanian food, a bad title would be “Food from the Baltics”, it doesn't reflect
that you're talking about Lithuanian food, and it's too summarized. A good title could
look like this — “Lithuanian food: Pagan traditions and the love for potatoes”. It
introduces a way nicher perspective and pulls the listener into the episode.

Strong titles and descriptions don't just inform — they persuade, guide, and amplify
your podcast’s reach.
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The value of keywords and SEO

Keywords are words and
phrases that help users
minimise their search and
find your podcast through
search engines or podcast
apps. Keywords can be used

in podcast titles,
descriptions, episode titles,
and podcast marketing

through social media. They
have to define your podcast
and be unique enough to
prioritise your podcast over
others.

Consider these strategies:

¢ Understand your audience: Think about the
optimal listener of your podcast, their wants and
needs, hobbies, age, and many other simple
aspects that define your audience.

¢ Brainstorm relevant topics and factors you would
like to highlight: Topics should revolve around your
podcast and define the whole idea. Think of words
and phrases that you would use to describe your
podcast and create keywords out of them.

e Look into other podcasters: Starting fresh could
be a challenge, so looking for guidance from your
competitors could be a great way to start. However,
don't just copy their ideas, titles, or descriptions -
seek inspiration and create on your own.

¢ Monitor, compare, change: Trends and topics
change often, so be up-to-date and don't miss out
on the opportunity to highlight specific themes
that are relevant at the moment. However, don’t be
too quick to rush your data — weekly reviews and
changes lack consistency and don't create the
results you want. Try monthly or quarterly reviews,
this way allows enough time for data to emerge
before decisions are made.

Building your podcast’'s keywords helps to attract your
audience who are not one-time listeners.

Search engine optimization (SEO) is a great way to
create visibility for your podcast. It is a strategy used to
put your podcast on the map and grow your audience.
Research shows that 40 % of users use the search bar
in a podcast app to find new podcasts to listen to, and
around 14 % use Google. These statistics indicate that
users can be influenced by SEO to find the perfect
podcast for them.

There are a lot of SEO keyword tools that help to
narrow down the topic and find the most efficient
keywords. You can try Google Keyword Planner or
Wordstream's Free Keyword Tool, which are completely
free.
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Social media promotion and audience

How to Promote
our Podcast on
Social Media

engagement

Social media is the new way to communicate and
pitch your ideas. It is a great place to promote your
podcast and create a fanbase. One video can go
viral, and your podcast numbers can skyrocket
overnight. Creating trend-following, consistent, and
engaging content helps to grow your audience
while spending a small amount of your budget.
Creativity and authenticity are highly praised, so
focus on standing out.

Social media content formats:

e Teaser clips: Select the most appealing
or even thought-provoking clips of your
podcast to create a buzz around the
episode.

e Behind the scenes clips: Viewers can be
more engaged if you showcase behind-
the-scenes of creating your podcast or
introducing your guest.

e Involve your audience: Ask your
audience to leave questions for your
guest, create giveaways, and look for
feedback.

e Tag your guest or collaborate with
them: This method could boost your
views, and new listeners could discover
your podcast.

¢ Use hashtags: To promote your podcast
with hashtags, use a mix of broad
(#podcast, #newpodcast), niche
(#PersonalDevelopmentPodcast,
#TrueCrime), trending (e.g., #Viral, #FYP
on TikTok), platform-specific
(#podcastersofinstagram), and a unique
one for your show (#YourPodcastName)
to reach diverse audiences, balancing
reach with relevance for maximum
engagement on platforms like
Instagram, TikTok, and X.
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Posting on social media is a hard job. It takes time, effort, and consistency to build a
reliable audience that will also listen to your podcast. You have to invest time and
money to create professional content that will catch the viewers' attention.

If you are on a low budget, or don't want to spend money to promote your podcast,
you can create and use DIY strategies, free tools, and gradual skill-building. For
example, at the beginning of the month, create a calendar with all of your scheduled
content. This could help you post consistency, and you won't forget when you have to
do it. Also, YouTube is a great (and free) learning tool, where you can find information
on strategies, tips, and techniques for your social media. Don't be afraid to put in your
time to learn more about promoting your podcast.

While sharing and promoting your podcast on social media, don't be afraid to
experiment with new tactics, approaches, and strategies. Posting different formats
can really help you to understand your audience and what they enjoy. Consistency is
key, and if you stick to a regular schedule and interesting content, you will attract new
listeners and grow your numbers.

Analytics, feedback, and sustainable
growth

Launching your podcast is one thing; however, increasing the listeners and learning
how to keep your podcast at its high is another type of challenge. Users' attention
spans are decreasing in drastic numbers; that is why it is important to adapt new
strategies and track your results to maximise your success.

After every episode, analyze performance data, including:

¢ Downloads.

e Listens.

e Shares.

e Subscribers.

¢ Audience demographics.
¢ Reviews and ratings.

This data could be fundamental to figuring out your next episodes, approaches, and
mistakes. Don't forget to celebrate your achievements; they are also important in your
journey. If you are feeling discouraged or have zero motivation due to the small
numbers, for example — 50 listeners, just imagine having to give a talk in front of 50
people, that's really impressive. This perspective can help you realise that maybe you're
giving yourself less recognition than you deserve. Celebrate early progress, and view
analytics as encouragement rather than pressure.
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When you have the numbers in front of
you, it's important to rethink the goals
that you set before launching your
podcast. Maybe it's time to change
them? If so, use the SMART technique.

S - Specific.

M - Measurable.
A - Attainable.
R - Relevant.

T - Time-bound.

There's also SWOT technique, it's a
simple yet powerful tool for
understanding your podcast's current
position, identifying competitive
advantages, anticipating challenges, and
planning future actions, applicable to
businesses, products, or even personal
development.

S - Strengths.
W - Weaknesses.
O - Opportunities.

T - Threats.

By mapping these internal and external
elements, a SWOT analysis provides a
holistic view, helping you make informed
choices and build strategies that align
with reality, not just assumptions.
Another tip is to set deadlines. That way,
you have to stay accountable and do
everything in your power to reach your
goals before the time runs out.

Tracking your progress is one of the best
ways to evaluate your results and see
what else you can do to create a
successful podcast.

Set goals that correspond to these
adjectives. For example, instead of "get
more listeners," a SMART goal would be
"increase downloads per episode by 10 %
in the next quarter". That way, you
include and create more detailed goals,
so it's easier for you to see progress and
move forward. This approach can help
you set realistic goals that will be
achieved.

Monetization: sponsorships, Patreon,
Buy Me a Coffee or similar

Nowadays, podcasts aren't only a hobby; they are a profession that can bring in a lot of

income if the tactics are selected wisely. People can turn their passion into a source of

income, and many have taken this advantage. As a beginner, you shouldn’t think that
one episode will bring in tons of money and success. A lot of times this thinking can
lead you to a lot of disappointment. You have to keep in mind that only effort, time,
and strategy can give you the results you want.

If you want to start making money from your podcast, you should consider the

following:
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¢ Platform monetization.

YouTube can pay you if you have at least 1000 subscribers and 4,000 public watch
hours in the last 12 months. Spotify requires a podcast hosted on Spotify for
Podcasters, minimum 100 listeners per episode (varies by country). The episodes must
be: at least 10 minutes, published consistently, original spoken-word content

e Sponsored ads and brand partnerships.

It's a method to promote certain products or represent a brand in your podcast. It can
include making an ad placement in your podcast, showcasing the brand’s products in
the background. Basically, a brand pays you to mention or promote their product or
service on your podcast.

How it works: Most podcasts charge advertisers using CPM (cost per thousand
listeners). On average, sponsors pay around $18 — $25 CPM for a 30-second ad and $25
- $40 CPM for a 60-second ad.

While choosing which product or brand to promote, stay true to yourself and your
audience. Don't promote something you don’t believe in, and be as real as possible.
Sure, the money might be great, but think about what is more important to you -
money or your audience.

¢ Patreon.

Patreon is a monetization platform that podcasters use to post exclusive content that
can only be viewed by paying a subscription fee. It's one of the best ways to earn
money if you have an invested audience. It also reflects on the principle “Work smarter
not harder” because you can base your monetization on the content you have already
created. This helps to minimize tons of extra work and bournouts.

Here are some ideas you can try on Patreon:

o Ad-free episodes: let fans enjoy your show without any interruptions.

e Bonus content: exclusive episodes, Q&As, or mini-series available only to
subscribers.

¢ Early access: release new episodes to paying supporters a few days before
everyone else.

¢ Behind-the-scenes fun: share bloopers, planning sessions, or “off-the-record”
chats.

¢ Exclusive episodes or series: create a special topic or story arc that only
subscribers get.

¢ Longer or extended episodes: this strategy works best on Patreon, where you can
share a non-edited and raw episode, which can deepen your and the audience
connection.
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¢ Buy me a coffee.
Buy me a coffee is a service app for online content creators to receive tips and
donations from their supporters. It lets supporters show their love for your product
and even write something to you.

¢ Merchandise.
If you have a loyal audience, merchandise is a smart move to expand and grow your
brand even more. Owning a piece of merch makes your audience feel connected, like
they're part of something bigger. It's like exclusive content but more physical.

You can sell:

¢ Clothing: hoodies, T-shirts, socks, hats with your logo or specific phrase.

¢ Accessories: mugs, stickers, phone cases, bags.

¢ Niche products: products that are related to your podcast or have a significant
meaning

It's also important to mention that you should try to sell sustainable and
environmentally friendly products, which are created ethically. To do that, prioritise
ethical suppliers, fair-trade production, small local makers, or on-demand printing to
avoid overproduction - so the merchandise aligns with the values the podcast is trying
to promote. Even DIY (do it yourself) merch is a great way to connect to your audience
and introduce even more personal side of the podcast.

While trying to make money off your podcast, you have to realise it's not only about
money. Your podcast should provide a service to the audience and create a
community. You shouldn’t push people to donate or buy your merchandise - it should
come naturally, when people actually want to contribute and support you.

Tools, templates and workflow tips

Being consistent with your podcast and social media posts can be challenging,
especially if you have more than one task, so we recommend you use tools that can
help you stay organized and on top of everything. You can use:

Project management apps (Notion, Asana, Stackby).
They are perfect for:

e Content Calendar: Plan topics, guests, recording dates, and release dates.

e Production Dashboard: Track tasks (research, record, edit, promote) with deadlines.

e Episode Templates: Standardize episode structure, key points, CTAs, and show
notes.

e Checklists: Create step-by-step guides for each phase (recording, publishing,
promotion).

e Design Tools (Canva, PosterMyWall).
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For visual assets:

e Cover Art: Templates for your main show art.

e Social Media Assets: Graphics for Instagram Stories, Reels, TikTok, etc., sized
correctly.

e Audiograms/Video Clips: Tools to turn audio snippets into shareable video content.

Scheduling apps (Later, Preview):

e They can help you plan and automate posts across multiple platforms.

e |t reinforces consistency and reduces stress, especially for beginners juggling
multiple tasks.

e Try to use these scheduling features on apps you already use (TikTok, Instagram,
Spotify etc.), you will feel less stressed.

These platforms can help you set up a system that will help to keep up, post on
schedule and keep your fans excited.

Core idea

After reading how to publish, promote, and grow your podcast, you can understand
that it takes a lot of time and work. However, the end result is always worth it, so don't
give up if one thing goes south. It's also important to keep in mind some core ideas
that keep a podcast a podcast:

¢ Publishing is not the end — it's a strategic step to connect with listeners, which
continues on other platforms.

e Consistency, clarity, and engagement drive growth.

e Analytics guide improvement, not judgment.

e Creative reuse of content multiplies visibility without extra recording effort.

Try these tips, and happy podcasting!

P
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7. Legal, Ethics & Sustainability
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Copyright, and Creative Commons
essentials

Legal Basics: Copyright, Permissions & Responsible Communication
Chapter Goal

To give you a simple, practical understanding of what you can use in your podcast,
how to get guest permission, and how to stay responsible without getting
overwhelmed.

Copyright: What You Can (and Can’t) Use:

Before you add music, quotes, or clips, it helps to know a few basics — nothing
complicated.

What's protected?
Pretty much anything someone created: V

* Mmusic

e sound effects

e artwork or photos

e text or quotes

e recordings from other podcasts or videos

If it's not yours and you don't have
a license, don't use it.

What about “Fair Use”?

Fair use is tricky and rarely works the way people
imagine. It's safer not to rely on it. Creative Commons Licenses
(CC), explained simply
Public Domain & Free Resources
e CCO —totally free, no credit

These are materials you can use safely. needed
e CC BY —free, but you must
Some helpful platforms: credit the creator
e CC BY-NC - free for non-
e Free Music Archive commercial use
e YouTube Audio Library e CC BY-SA —free, but
e Pixabay Music anything you create must
e Incompetech also be CC licensed
e Bensound (partly free)
e Epidemic Sound (paid but clear licensing) Always check the small print.
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Guest permissions and consent

Before recording, it's good to make
sure you and your guest are on the
same page.

Checking guest’s competence

It's okay to invite anyone, but it's ethical
to check if they can speak confidently
about the topic.

A quick check helps:
Why consent matters?
e Do they have experience or
knowledge in this area?

protects the guest

e protects you e Are they sharing facts or personal
¢ avoids confusion later opinions?
¢ builds trust e Are there limits to what they should

speak about?
You can do this with a simple message,
email, or a small consent form.
Good consent means the guest knows:

This keeps your podcast honest and
reliable.

e what the interview is about

e that it will be recorded and edited

o that it will be published publicly

e that they can clarify or correct
something if needed.

Accuracy, sensitive topics, and
responsible storytelling

Ethical storytelling: keeping things true
and fair

Podcasting is powerful, so it's important to
tell stories responsibly - especially about
ecological or social topics.

Ask yourself:

e Isthis accurate?

e Are the sources trustworthy?

e Am | exaggerating things to make the
story sound better?

e Am | representing people or situations
fairly?

A simple rule: help people understand the
topic, don't distort it.
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Handling sensitive topics and
misinformation

Some topics need a bit more care —
climate emotions, health, politics, local
conflicts.

Here are simple ways to handle them:

e give some context when something
is sensitive

e clarify what is fact, what is still being
researched, and what is personal
opinion

e avoid amplifying false information

¢ If a guest gets something wrong, you
can:

e ask for clarification

e add a small correction later or in the
show notes

When you don't agree with a guest
This happens. And it's okay.

e stay curious, not confrontational

e ask questions rather than attack

e gently bring in another perspective

e add clarifications after the episode if
needed

You're hosting the space — not winning
an argument.

GDPR and digital compliance
considerations {4

GDPR (or Your Local Privacy Rules),
Explained Simply

GDPR matters only if you collect
personal data, such as:

e emails

e names

e analytics

e guest information

Basic rules to remmember

¢ ask permission before collecting
data

tell people how you'll use it

e deleteitif they ask

e keep it safe and private

If you don't collect data, you're basically

fine.

Sustainability in Podcasting

Digital work also uses energy. It's easy
to make it more sustainable.
Try to:

e avoid storing the same file in ten
places

e choose cloud services that use
renewable energy

* use simple, energy-efficient
equipment when possible

e keep a basic system for archiving
your episodes

e Small choices add up.
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Sustainability in podcasting

Digital work also uses energy. It's easy to make it more sustainable.
Try to:

e avoid storing the same file in ten places

e choose cloud services that use renewable energy

e use simple, energy-efficient equipment when possible
e keep a basic system for archiving your episodes

e Small choices add up.

Practical Checklists (quick and useful)
Ethical Content Checklist

v~ Facts checked

¥ Sources added

¥~ No copyrighted material used

¥~ Sensitive content reviewed

¥ Guest consent confirmed

v Fair and neutral tone

v Ecological/social impact considered

Guest Checklist

v Competence checked

¥ Consent given

O They understand editing & publishing
O Sensitive areas flagged

Sustainability Checklist

File storage not duplicated

Cloud tool uses green energy (if possible)
Equipment used efficiently

Episodes archived clearly

O o0ooo




Conclusion

Podcasting has become a powerful and accessible medium in everyday life. It
naturally opens space for meaningful conversations - thus why not use it to share
knowledge, ideas, and stories about ecology and sustainability?

This podcasting kit was shaped by the experiences gathered throughout the WAVE:
We Are Voices of Ecology project, together with partners, volunteers, and all those who
took part in creating and producing podcasts. Each step of the process contributed
practical insights, lessons and creative perspectives that are reflected in this guide.

The project’s purpose went more than learning about climate change. It aimed to
actively lead the conversation about ecology and its impact on nowadays world and
society: through events, workshops, local gatherings, and a strong online presence
across social media, partner networks, and, of course, podcasts themselves.

We sincerely hope this kit offers you inspiration, confidence, and practical support to
create your own audio stories and to continue aiming for more ecological and
sustainable future.
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